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NEW SERIES “LITTLE CHOCOLATIERS” TO PREMIERE ON TLC  
 
Los Angeles, CA – The sweet world of Hatch Family Chocolates returns to TLC 
with the new series LITTLE CHOCOLATIERS, following the lives of Steve & 
Katie Hatch, a married couple who also happen to be little people. The 10-
episode, eight-week series premieres on Tuesday, March 30 at 10/9c. 
 
With their popular shop in Salt Lake City, Steve & Katie continue the Hatch family 
tradition of chocolate making. From hand-dipped confections to mouth-watering 
custom creations, the couple and their employees are working hard to outdo 
themselves and keep their customers happy.  
 
March 30 offers two premiere episodes. In the first (10/9c), the Hatches are 
challenged to build a life-sized chocolate desk complete with books, pencils, 
papers and photos-all made of chocolate for their client’s beloved teacher. Also, 
they attempt to find the best bar food and chocolate pairings for a local business. 
In the second episode (10:30/9:30c), Steve & Katie make a giant chocolate boom 
box for a couple's celebration of love… will they also get in the spirit and dress 
for the couple’s big 80's theme party? 
 
“Our audience has already fallen in love with Steve and Katie, and the series will 
continue to deliver on their great chemistry, and the shop’s amazing artistry,” said 
Nancy Daniels, SVP Production & Development, TLC. 
 
LITTLE CHOCOLATIERS is produced for TLC by Relativity Media. Executive 
producers for Relativity Media are Jay Blumenfield, Tony Marsh, and Tom 
Forman. 
  
About TLC  
TLC's innovative docu-series and reality-based programming include favorites Jon & Kate Plus 8, 
Little People, Big World, What Not to Wear, 19 Kids and Counting, Say Yes to the Dress, and LA 
Ink. TLC added to its menu of programming with Cake Boss and Ultimate Cake Off, and 
continues to expand into the food genre. TLC's daytime lineup includes the Emmy Award-winning 
A Baby Story. The channel is available in more than 98 million homes in the US, nearly 8 million 
homes in Canada and through the website at www.tlc.com. TLC is part of Discovery 
Communications (NASDAQ: DISCA, DISCB, DISCK), the world's number one nonfiction media 
company reaching more than 1.5 billion cumulative subscribers in over 170 countries. 


