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DISCOVERY CHANNEL / MYTHBUSTERS – Page 2 

• Can corks in wine bottles be turned into projectiles if exposed to enough pressure? 
• Can you light an underground cavern by positioning metal discs in a reflective pattern 

and bouncing light from one surface to the next, as seen in the movie The Mummy?  
• Is a long fall into water really as bad as falling onto concrete?   

 

Having first premiered in October 2003, MYTHBUSTERS is Discovery Channel’s longest 

running regular series. Since its launch, MYTHBUSTERS has executed approximately 2,400 

experiments, and tested 769 myths over 168 episodes.  (See 

http://press.discovery.com/us/dsc/programs/mythbusters/ for a complete breakdown of the 

numbers) 

 

About Discovery Channel 
Discovery Channel is dedicated to creating the highest quality non-fiction content that informs and 
entertains its consumers about the world in all its wonder, diversity and amazement. The network, which 
is distributed to 100.8 million U.S. homes, can be seen in over 180 countries, offering a signature mix of 
compelling, high-end production values and vivid cinematography across genres including, science and 
technology, exploration, adventure, history and in-depth, behind-the-scenes glimpses at the people, 
places and organizations that shape and share our world. For more information, please visit 
www.discovery.com. 
 
About Discovery Communications  
Discovery Communications (Nasdaq: DISCA, DISCB, DISCK) is the world’s number one nonfiction media 
company reaching more than 1.5 billion cumulative subscribers in over 180 countries.  Discovery 
empowers people to explore their world and satisfy their curiosity through 100-plus worldwide networks, 
led by Discovery Channel, TLC, Animal Planet, Science Channel, Investigation Discovery, Planet Green 
and HD Theater, as well as leading consumer and educational products and services, and a diversified 
portfolio of digital media services including HowStuffWorks.com.  For more information, please visit 
www.discoverycommunications.com. 
 

### 
 

LINKS: 
 

EMBEDDABLE VIDEO from the 4/6 premiere episode: 
 

How to Be a Hyneman: http://dsc.discovery.com/videos/mythbusters-how-to-be-a-hyneman.html 
Masked Men: http://dsc.discovery.com/videos/mythbusters-masked-men.html 

 
 

FAN SITE:  http://discovery.com/mythbusters 
 

FACEBOOK:  http://facebook.com/mythbusters 
 

TWITTER: @mythbusters 
 

For more press information about MYTHBUSTERS, including host bios, visit: 
http://press.discovery.com/us/dsc/programs/mythbusters/ 

 


