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TLC's MY FIRST HOME RETURNS FOR SEASON FIVE

-- Premieres Saturday, April 6 at noon ET/PT --

House hunting can be a frustrating process — especially in a competitive market. Although a parent’s
basement or bachelor apartment can provide a temporary solution, those aren’t ideal places for a
growing family. Some hunters are sick of living with their in-laws while others realize they’re not getting
any younger, but whatever the reason, they’re all looking to get out and into their first home. In the
new season of TLC's daytime series MY FIRST HOME, premiering Saturday, April 6 at noon ET/PT, watch
as realtors guide first time home buyers through the process of balancing their dream home wish list
with their budget.

A great neighborhood, pool and several bedrooms are often on a first time home buyer’s wish list, but
more often than not — that list doesn’t align with the budget. Realtors must educate these hunters to
help them zero in on what’s most important and what they can afford. In the end, many purchasers are
able to see past unflattering paint and old fixtures in order to visualize the potential for a home in a new
space.

In the premiere episode, Chris Austin is looking for his first home in Richmond, VA. He’s committed to
being a lifelong bachelor, but his mom Judy has other plans. Chris wants to purchase his first place in
the city — close to vibrant nightlife, while Judy wants him to purchase a home in the suburbs to make
room for a potential family. Chris and his mom battle it out over location, with Judy doing everything in
her power to persuade him.

Watch as first time home buyers take the leap and purchase their dream home, or settle for something
less, in season five of MY FIRST HOME.

MY FIRST HOME season five will consist of 18 half-hour episodes and is produced by Authentic
Entertainment on behalf of TLC.

About TLC

TLC is a global brand that celebrates extraordinary people and relatable life moments through
innovative nonfiction programming. A top 10 cable network in key female demos, TLC has built
successful consumer brands around series including Cake Boss, and has transformed Fridays into
“BrideDay” with a lineup of wedding-themed programming anchored by the Say Yes To The Dress
franchise. In 2012, TLC had 28 series averaging 1 million P2+ viewers or more, including four series that
averaged 2 million P2+ viewers or more: Here Comes Honey Boo Boo, Breaking Amish, Long Island
Medium, and Sister Wives.



TLC is available in more than 99 million homes in the US and more than 227 million households in nearly
150 markets internationally. A destination online, TLC.com offers in-depth fan sites, exclusive video
content, and original editorial covering style, home, food, and more. Fans can also interact with TLC via
On Demand services, on mobile platforms, and through social media such as Facebook or @TLC on
Twitter. TLC is part of Discovery Communications (NASDAQ: DISCA, DISCB, DISCK), the world's number
one nonfiction media company reaching more than 1.5 billion cumulative
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