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A NEW LEAGUE OF PUPS TAKES TO THE FIELD  
ON SUPER BOWL™ SUNDAY IN ANIMAL PLANET’S PUPPY BOWL VIII 

 
– Playful Canines Return to Animal Planet Stadium and Compete for ‘Most Valuable Puppy’ on February 5 – 

 
             

(New York, NY) – Ready for more tail wagging wildness, canine cuteness and animal 

athleticism than ever witnessed before? On Super Bowl™ Sunday, February 5, from 3-5 PM 

(ET/PT), Animal Planet’s annual canine competition returns to the grand gridiron with PUPPY 

BOWL VIII. For the eighth year in a row, with the help of Petfinder.com, Animal Planet has 

searched shelters and rescue groups across the nation for the toughest pups ever to carry a chew toy 

into an end zone and across the goal line. Now, the teams have been selected, paws polished and fur 

combed for the biggest event in animal sports history.  

This year’s PEDIGREE® Starting Lineup is growling with rowdy rat terriers, defensive 

dachshunds and charging Chihuahuas, all competing for the title of the BISSELL® MVP (Most 

Valuable Puppy). But the pups will have to warm up to a new face as PUPPY BOWL VIII marks 

the debut of Dan Schachner, who takes over as “The Ref” – calling all the plays and penalties on the 

field.  

 “When Animal Planet first called and told me that I would be working with 58 puppies, 20 

cats, five pigs and one bird, I thought this would be the easiest gig of my career,” says Dan. “But 

after calling my first “terrier touchdown,” I can see why this is the toughest competition in sports 

today.” 

 In a game-day first, a piggy pep squad will “ham” it up on the sidelines and squeal with 

delight for its favorite players while “Meep the Bird” tweets all the fast-paced action. Follow 

@MeepTheBird on game day for the latest updates, puppy drama and behind-the-scenes moments 

from inside Animal Planet Stadium. Award-winning animal advocate and television correspondent 

Jill Rappaport will provide up-to-the-minute sideline analysis and commentary on the game, and fans 

will be treated to PUPPY BOWL favorites such as the puppy cam, water bowl cam, kiss cam and 

an aerial view of the field provided by the Ice Breakers® Mints blimp and its hamster pilots. 
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 If you’re not the biggest Madonna fan, the cute and cuddly kittens have returned with an all-

new edition of the BISSELL® KITTY HALF-TIME SHOW. These adorable felines will treat 

fans to kitty gymnastics, precious poses and overall kitten craziness leading up to the confetti 

shower, sending viewers into cuteness overload.  

All of the animals featured in PUPPY BOWL VIII come from rescues and shelters across 

the United States. This year’s starting lineup includes puppies from spcaLA (California), All Star Pet 

Rescue (New Jersey), Go Boxer Rescue (Ohio), Pet Matchmaker Rescue (Pennsylvania), Furever 

Dachshund Rescue (Rhode Island) and Huts for Mutts Dog Rescue (Texas). Viewers who are 

interested in adopting a pet in their area can visit Petfinder. 

 To learn more about PUPPY BOWL VIII, fans can visit AnimalPlanet.com for highlights 

and behind-the-scenes moments from seasons’ pasts and, later this month, a chance to vote for this 

year’s MVP (Most Valuable Puppy) and an eight-part web series highlighting the history of PUPPY 

BOWL’s greatest moments.  

 PUPPY BOWL VIII official sponsors include PEDIGREE® Food for Dogs, BISSELL®, 

Ice Breakers® Mints and the all new Disney’s Treasure Buddies and Subaru of America. 

PUPPY BOWL VIII and the BISSELL® KITTY HALF-TIME SHOW are produced 

by Discovery Studios.  Bill Gardner is the executive producer for Discovery Studios. Melinda 

Toporoff is the executive producer for Animal Planet.  

 
 

 Animal Planet Media (APM), a multi-media business unit of Discovery Communications, is 
the world's only entertainment brand that immerses viewers in the full range of life in the animal 
kingdom with rich, deep content via multiple platforms and offers animal lovers and pet owners 
access to a centralized online, television and mobile community for immersive, engaging, high-
quality entertainment, information and enrichment.  APM consists of the Animal Planet television 
network, available in more than 96 million homes in the US; online assets www.animalplanet.com, 
the ultimate online destination for all things animal; the 24/7 broadband channel, Animal Planet 
Beyond; Petfinder.com, the #1 pet-related Web property globally that facilitates pet adoption; and 
other media platforms including a robust Video-on-Demand (VOD) service; mobile content; and 
merchandising extensions. 
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