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Following its world premiere on Discovery Channel U.S., iGENIUS: HOW STEVE JOBS 

CHANGED THE WORLD will premiere across Discovery’s international portfolio of networks in 

more than 210 countries and territories around the world. 

 

iGENIUS: HOW STEVE JOBS CHANGED THE WORLD is produced for Discovery Channel by 

NBC’s Peacock Productions. For Discovery Channel, Brooke Runnette is Executive Producer; for 

Peacock Productions, Colleen Halpin is Executive Producer. Knute Walker, Benjamin Ringe and 

Aretha Marshall are also Executive Producers for Peacock Productions; Sharon Scott is Executive 

in Charge of Production. 

 

About Discovery Channel  
Discovery Channel is dedicated to creating the highest quality non-fiction content that informs and 
entertains its consumers about the world in all its wonder, diversity and amazement. The network, which 
is distributed to 100.8 million U.S. homes, can be seen in 210 countries and territories, offering a 
signature mix of compelling, high-end production values and vivid cinematography across genres 
including, science and technology, exploration, adventure, history and in-depth, behind-the-scenes 
glimpses at the people, places and organizations that shape and share our world. For more information, 
please visit www.discovery.com. 
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