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than life characters, and the people who come onto the lot every day make for a rich and 

entertaining mix.”  

 

SOUTH BEACH CLASSICS is produced for Discovery Channel by Pioneer Productions. For 

Pioneer, Stuart Carter is executive producer. Susan Winslow is executive producer for Discovery 

Channel. 

 
About Discovery Channel 
Discovery Channel is dedicated to creating the highest quality non-fiction content that informs and 
entertains its consumers about the world in all its wonder, diversity and amazement. The network, which 
is distributed to 100.8 million U.S. homes, can be seen in over 180 countries, offering a signature mix of 
compelling, high-end production values and vivid cinematography across genres including, science and 
technology, exploration, adventure, history and in-depth, behind-the-scenes glimpses at the people, 
places and organizations that shape and share our world. For more information, please visit 
www.discovery.com. 
 
About Discovery Communications  
Discovery Communications (Nasdaq: DISCA, DISCB, DISCK) is the world’s number one nonfiction media 
company reaching more than 1.5 billion cumulative subscribers in over 180 countries.  Discovery 
empowers people to explore their world and satisfy their curiosity through 100-plus worldwide networks, 
led by Discovery Channel, TLC, Animal Planet, Science Channel, Investigation Discovery, Planet Green 
and HD Theater, as well as leading consumer and educational products and services, and a diversified 
portfolio of digital media services including HowStuffWorks.com.  For more information, please visit 
www.discoverycommunications.com. 
 

### 
 

Screener available upon request. 
 

For additional information and images for SOUTH BEACH CLASSICS,  
please visit press.discovery.com. 

 
 

EMBEDDABLE VIDEO: 
 
Meet The SOUTH BEACH CLASSICS Team: http://dsc.discovery.com/videos/south-beach-
classics-trade-trade-trade.html  
 
Embed Code: <iframe id="dit-video-embed" width="640" height="360" 
src="http://static.discoverymedia.com/videos/components/dsc/28d09821cafa90ab305ffd970e2bac78a392
1d61/snag-it-player.html?auto=no" frameborder="0" scrolling="no" 
allowtransparency="true"></iframe> 
 
 
More embeddable clips can be found at:  http://dsc.discovery.com/videos/south-beach-
classics-videos/ 


