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A SEASON OF HEART-STOPPING WEATHER AND HEARTBREAKING DESTRUCTION
STORM CHASERS Season Premiere Sunday, September 25 at 10 PM E/P on Discovery

(Silver Spring, Md.) It's been a year of historic and tragic loss, unimaginable damage and an
earth shattering reminder of nature's force and power. Now get the whole story on this year's
record setting tornados as STORM CHASERS returns for an all new season on Discovery
Channel premiering Sunday, September 25 at 10 PM E/P.

Extreme meteorologist Reed Timmer, IMAX filmmaker Sean Casey and veteran chaser Tim
Samaras are back tracking the monster tornados that made headlines throughout this past
spring storm season. STORM CHASERS teams witnessed first-hand the infamous tornado
outbreak of April 27, 2011 when nearly 200 tornados were recorded and over 300 lives lost in
just a single day. Their exclusive, never-before-seen footage combined with meteorological
expertise and years of chasing experience piece together a day unprecedented in history.

“"STORM CHASERS is a completely adrenalized front row seat to the power of nature and how
it fuels the passion of dedicated meteorologists and researchers. This season we are especially
mindful of the important work of chasers to improve warning systems,” said Clark Bunting,
President and General Manager of Discovery Channel.

In addition to the monster storms of Spring 2011, the new season of STORM CHASERS
features new chase vehicles including the debut of Timmer’s “Dominator 2” and cutting edge
research tools such as sophisticated radar equipment and air cannons.

Sean Casey, having successfully completed his IMAX film (7ornado Alley is now playing in
theaters and science centers across the country) has now set his sights on another storm
chasing first: filming tornados in 3D.

Twistex’s newly revamped chase vehicle has all the bells and whistles with new doppler radar
and probes but will its leader Tim Samaras alienate the team with his new aggressive style?

The stakes and challenges are clearly high for all three teams. Now the race is on to learn

more about these monsters of Mother Nature, improve early warning systems and save lives.
Hold on for television's most powerful hour.
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About Discovery Channel

Discovery Channel is dedicated to creating the highest quality non-fiction content that informs
and entertains its consumers about the world in all its wonder, diversity and amazement. The
network, which is distributed to 100.8 million U.S. homes, can be seen in 210 countries, offering
a signature mix of compelling, high-end production values and vivid cinematography across
genres including science and technology, exploration, adventure, history and in-depth, behind-
the-scenes glimpses at the people, places and organizations that shape and share our world.
For more information, please visit www.discovery.com

About Discovery Communications

Discovery Communications (Nasdaq: DISCA, DISCB, DISCK) is the world's #1 nonfiction media
company reaching more than 1.5 billion cumulative subscribers in 210 countries and territories.
Discovery is dedicated to satisfying curiosity through 130-plus worldwide television networks,
led by Discovery Channel, TLC, Animal Planet, Science and Investigation Discovery, as well as
US joint venture networks OWN: Oprah Winfrey Network, The Hub and 3net, the first 24-hour
3D network. Discovery also is a leading provider of educational products and services to schools
and owns and operates a diversified portfolio of digital media services, including
HowStuffWorks.com. For more information, please visit www.discoverycommunications.com.
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