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TLC TAKES VIEWERS INTO THE SECRET WORLD OF GYPSIES 

Network Acquires Hit UK Series “Big Fat Gypsy Weddings” 
Announces Development of American Adaptation 

 
TLC will introduce viewers to the hidden world of gypsies with two projects that share the 
culture and traditions of this highly secretive community. Today, the network announces 
that is has acquired “Big Fat Gypsy Weddings,” which originally premiered in the UK, 
and is in development on a new series that will explore the lives of gypsies and travellers 
in America. Both projects are productions of Firecracker Films.  
 
“TLC prides itself on providing access to worlds that our viewers might not otherwise 
experience, revealing the relatable in the extraordinary,” said Amy Winter, GM, TLC. 
“Having the opportunity to explore the hidden and often misunderstood gypsy and 
traveller culture continues the network’s commitment to compelling storytelling and 
surprising real-life characters.”  
 
When it premiered in the UK, “Big Fat Gypsy Weddings” became Channel 4’s highest 
rated documentary series of all time, averaging more than 9 million viewers. The series 
paints a visually arresting portrait of the secretive, extravagant and surprising world of 
gypsies and travellers in Britain today. Gaining rare access to this community, the series 
uses the prism of the weddings to reveal a community that lives alongside but detached 
from mainstream society. It is a community of contrasts, living by centuries-old religious 
and cultural traditions but at the same time embracing the flashier side of the celebrity 
and fashion-focused times in which we live.  
 
TLC’s broadcast of the seven-part series “Big Fat Gypsy Weddings” (working title) will 
premiere with a sneak peek on May 29, and will air weekly starting in June. The series 
will also air on TLC in Poland, Romania, Russia, Bulgaria, Serbia and Slovenia (& Italy 
for Discovery Networks Western Europe) later this year. 
 
TLC has also started development on “Gypsyville” (working title), a series that examines 
the lives of gypsies and travellers in America, where there is an estimated population of 
1 million, established throughout several communities in the South, but with a presence 
throughout the entire country. The series will reveal the everyday lives and the age-old 
customs that make up their family and social dynamics. With unprecedented access, 
viewers will be invited into these tightly knit communities and follow as they throw 
elaborate celebrations – including weddings that last for days – and how they interact 
with the society outside of their own.  
 
The newly commissioned series is scheduled to debut in early 2012. 



 
 
 
About TLC  
TLC is a global brand that celebrates extraordinary people and relatable life moments through innovative nonfiction 
programming. A top 10 cable network for women, TLC has built successful franchises around the Cake Boss, Say Yes to 
the Dress and Police Women brands. In 2010, 31 series averaged 1.0 million viewers or more including Sister Wives, 
Kate Plus 8, 19 Kids and Counting, LA Ink, and What Not To Wear.  
 
TLC is available in more than 99 million homes in the US, and more than 50 million households in more than 30 
international markets. A destination online, TLC.com offers in-depth fan sites, exclusive video content, and original 
editorial covering style, home, food, and more. Fans can also interact with TLC via On Demand services, on mobile 
platforms, including an iPhone App, and through social media such as Facebook or @TLC on Twitter. TLC is part of 
Discovery Communications (NASDAQ: DISCA, DISCB, DISCK), the world's number one nonfiction media company 
reaching more than 1.5 billion cumulative subscribers in over 180 countries. 
 


