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TLC ANNOUNCES SUMMER SEASON AND CELEBRITY CONTRIBUTORS FOR “WHO DO
YOU THINK YOU ARE?”
Series returns Sunday, July 26 at 9/8c

The two-time Emmy nominated series WHO DO YOU THINK YOU ARE? returns this summer
to share more fascinating stories, and shed light on surprising revelations, of the real life family
history of celebrities. Executive Produced by Lisa Kudrow and Dan Bucatinsky, the new season
premieres Sunday, July 26 at 9/8c.

The contributors featured in the upcoming season include:

e Tom Bergeron, who is aware of his French Canadian roots on his paternal side, but
wants to know what brought his ancestors to North America. He goes as far back as his
10x great grandmother to find the answer.

e Bryan Cranston, who uncovers an ancestor’s heroic dedication during the Civil War.

e Ginnifer Goodwin, who sets out to learn about her mysterious paternal great
grandparents, whom her father, regretfully, does not know much about either.

¢ Alfre Woodard, who strives to find out more about the paternal side of her family, and
explores how her surname came to be.

Additionally, TLC will air the U.S. premiere of J.K. Rowling’s episode of the series, where the
best-selling author sets off to uncover her maternal French roots. She finds that a family war
story might not be what she thought when military records reveal a surprising twist.

Ancestry, the leading family history company, is teaming up again with TLC as a sponsor of the
upcoming season. As part of the show sponsorship, Ancestry provides exhaustive family history
research on each of the featured celebrities to help make discoveries possible and build out the
story of each episode.

The series is produced for TLC by Shed Media and Is or Isn’t Entertainment, and is based on an
original format created by Wall to Wall Media and Alex Graham. More information can be found
at TLC.com/WDYTYA. ‘Like’ Who Do You Think You Are? on Facebook.com/WDYTYA and
follow @WDYTYA on Twitter.

About TLC

Offering remarkably relatable real-life stories without judgment, the network celebrates the reality that “everyone needs a little
TLC.” TLC's hit series share everyday heart, humor, hope, and human connection with programming genres that include fascinating
families, heartwarming transformations, and life’s milestone moments such as wedding-themed programs anchored by Say Yes To
The Dress. In 2014, TLC was a top 10 cable network with women, with 30 series averaging 1 million P2+ viewers or more,
including two series that averaged 3 million P2+ viewers or more: 19 Kids and Counting and The Little Couple.
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TLC is a global brand available in more than 95 million homes in the US and 303 million households in 190 markets internationally.
A destination online, TLC.com offers in-depth fan sites and exclusive original video content. Fans can also interact with TLC through
social media on Facebook, Instagram, Pinterest and @TLC on Twitter as well as On Demand services, YouTube and mobile

platforms. TLC is part of Discovery Communications (NASDAQ: DISCA,DISCB, DISCK), the world’s #1 pay-TV programmer reaching
more than 3 billion cumulative subscribers in 220 countries and territories.



