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VETERAN HIT SERIES “WHAT NOT TO WEAR” RETURNS WITH 
ALL NEW EPISODES ON TLC
Season Seven Premieres on Friday, May 29 Featuring 
“Blossom” Star Mayim Bialik
(New York, NY) – On Friday, May 29 at 9pm ET/PT, TLC fan-favorite WHAT NOT TO WEAR returns with a brand new season and a very special season opener. In the series’ first episode to feature a celebrity and after numerous “Blossom” references over the course of several seasons, Stacy and Clinton finally take matters into their own hands and nominate actress Mayim Bialik.
Mayim, now a mother of two, admits she is in desperate need of a makeover and welcomes Stacy and Clinton’s expertise as they try and help transform her style from quirky/hippy and uber casual to chic mom-on-the-go. Viewers will take part in Mayim’s journey as she is thrown into an emotional and physical transformation and learns she can still be true to herself with a new, more mature look after ditching her Blossom-reminiscent rags.
Ever wonder what you could actually buy with $5,000? Season seven includes a new portion of the show that breaks down exactly what each contributor was able to purchase with their shopping card. Additionally, Stacy and Clinton will visit brand new cities including Detroit and Denver, and will conduct some of their infamous “ambushes” like never before as they surprise their fashionably challenged nominees during live TV and radio hits. 

And in true TLC fashion, viewers will see the highs and lows of these experiences as Season seven proves that there isn’t always a happy ending when one of the contributors has an emotional breakdown over her new haircut. The series will also reach a major milestone during this season, marking its 250th episode.
About TLC  
TLC's innovative docu-series and reality-based programming include favorites Jon & Kate Plus 8, Little People, Big World, What Not to Wear, 18 Kids and Counting, and LA Ink. TLC defined home design with Trading Spaces and continues to renovate the genre. TLC's daytime lineup includes the Emmy Award-winning A Baby Story. The channel is available in more than 98 million homes in the US, nearly 8 million homes in Canada and through the website at www.tlc.com. TLC is part of Discovery Communications (NASDAQ: DISCA, DISCB, DISCK), the world's number one nonfiction media company reaching more than 1.5 billion cumulative subscribers in over 170 countries. 

